EMS30

“The Greatest Movie Ever Sold” Film Response

After watching the film you are to write a blog post reflecting on the different issues of the film as well as the different themes we've discussed in advertising. Your response should be around 400-500 words. 

STEP 1 – You may use the following questions and prompts to direct your response

Go to the following website:

http://www.rottentomatoes.com/m/pom_wonderful_presents_the_greatest_movie_ever_sold/
Select one review from the critics review section and read it. 

1. What aspects of this review do you agree with, what aspects do you disagree with? Would you have given the film a higher or lower rating?

2. At the beginning of the movie director 'Morgan Spurlock' has difficulty gaining the support of a production company and of advertisers to support his film. Why do you think some advertisers and producers were reluctant to support Morgan's idea? What common characteristics did the advertising companies who supported Morgan have in common?
3. Towards the end of the film Morgan Spurlock’s film essentially becomes a product advertisement for the products that sponsored his film. What type of message do you think the film was trying to convey about advertising? Do you think the film was successful in conveying this message, or was the film just a giant product placed advertisement.

4. This film was released in 2008. Since then there have been many changes to how we consume both TV and movies. Explain TWO ways that product placement may have changed over the past 5 years. 
5. One of the interesting moments during the film was when Spurlock traveled to South America to see a city that banned all billboards. Imagine a world without any brands, advertisements etc... What aspects of your life would be affected by this? How would you, as a consumer, change how you shop?
STEP 2 – Image Representation

Google some key words that have been used in our advertising unit. Find an image that you best think represents advertising today. Add this image to your blog post and briefly justify why you selected this image in a 2-3 sentence caption. 

STEP 3 – Peer Comment

Read the blog posts of TWO other students and compare their response to your own. Comment on their post by reflecting on the similarities and differences in your responses to the film and product placement. 

